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WHO IS THE 
DIGITAL 

CONSUMER? 
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DIGITALLY ENGAGED 

MOBILE DATA 
USAGE 

DOUBLED YEAR 
OVER YEAR 

OVER 2 BILLION 
SMARTPHONE 

USERS 

OVER 50% OF 
ONLINE 

SHOPPING 
SEARCH COME 

OVER THE 
PHONE 
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HIGHLY INFORMED 
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SOCIALLY CONNECTED 

Social media 
accounts for 20% 

of PC time 
and 30% of 
mobile time 

70% trust 
online 

messaging 

44% use social 
media for 
Banking 

information  
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HIGHLY INFORMED 
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BANKING IS NOT A 
DESTINATION 

To engage the digital consumer, banks 
need to become ubiquitous, becoming a 

part of the ecosystem 
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REACHING THE DIGITAL 
CONSUMER 
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MULTICHANNEL 
STRATEGY 
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LEVERAGE 
ANALYTICS 
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INTEGRATE 
SOCIAL 
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FOCUS ON THE 
EXPERIENCE 
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INTEGRATE 
GAMIFICATION 
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PERSONALIZE 
COMMUNICATION 
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OMNICHANNEL 
DELIVERY 
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DIGITAL CUSTOMER 
SUPPORT 
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DIGITAL CONSUMER 
NIRVANA 

Simple Engaging Contextual 
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USES SMARTPHONE 
FUNCTIONALITY 
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NO MORE 
PASSWORDS 
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EASY 
ACCESS TO 
INSIGHT 
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AUGMENTED 
REALITY 
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VOICE 
ACTIVATED 
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REAL-TIME 
RECEIPTS 
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PHOTO 
LINKING 
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REAL-TIME 
PFM 
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CUSTOM 
ALERTS 
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INTEGRATED
PAYMENTS 
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UNIVERSAL 
P2P 
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TRANSACTION 
SEARCH 
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LOCATIONAL 
OFFERS 
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GRAPHIC 
DESIGN 
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FINANCIAL 
GAMIFICATION 
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WEARABLE 
BANKING? 
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CHANNEL 
INTEGRATION 
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LIVE CUSTOMER 
SUPPORT 
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DIGITAL 
BRANCHES 
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THE FUTURE  
MORE CONNECTIONS, MORE DEVICES 
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